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SEASON FOUR 2024 
IMPACT REPORT 

"Reach is not the same as impact. It is not about the number you reach.  
It could be about just reaching the one right person  

to make a change that benefits the world."  
Kimberly Nicholas Sustainability and climate scientist, Lund University 

 

Snapshot: 
In 2024, The New Joneses shot and released season 4 of their climate-solutions-show.  
2024 saw us laser focused on renewable energy in the regions.  
We hero-ed the coal miners, farmers, community members welcoming renewables to the regions.  
Highlights reel here: https://thenewjoneses.com/season-4-good-neighbours-trailer 
The New Joneses EV Road trip is available free to the public at: https://thenewjoneses.com/ 

The series was shared free to Climate Action Network Australia ( CANA) via The Next Economy + 
RE:Alliance to groups including Oxfam,  Farmers for Climate Action, Climate Council, Parents for Climate 
Action, ACOSS, and each state Conservation Council to use through their channels. 

“It’s so useful to have this resource to communicate my position so easily” 
Dimity Taylor (Farms, Turbines + Towns episode 33 hero) 

 
 
EDITORIAL/ MEDIA COVERAGE  - OVER 1 MILLION EARS/EYEBALLS 
we achieved more than 205 positive media mentions and stories and reached more than 1 million people 
in the media release period. see select media coverage here 
https://drive.google.com/file/d/1Wk0ssKkqEfrx1xFl0eeOCAL-0vlvurGP/view?usp=drive_link 
 
ADVERTISING CAMPAIGN. OVER 3 MILLION EARS/EYEBALLS 
We negotiated pro bono advertising campaign and media placements. We ran outdoor billboards, radio 
ads and TVCs through QMS MEDIA (outdoor billboards)  ARN:  (Australia Radio Network ) and SEVEN 
NETWORK. ARN radio ads alone hit more than 3 million people. 
 

    
Channel 7 ad promoting Good Neighbours  OUTDOOR ADVERTISING BILLBOARDS  
 
 
 



INDUSTRY ENDORSEMENT ON THE NEW JONESES 
 
“The New Joneses ‘Good Neighbours’ series was a game-changer in collaboration. Creating 
evergreen content that organisations working across Australia's climate movement can use 
within their own content schedules, or in a reactive sense to pre-bunk emerging narratives, 
has been exciting to watch unfold.”  
 
“For RE-Alliance, working with The New Joneses on the regional media campaign for the 
‘Good Neighbours’ series has broadened our trusted spokespeople list - supporting these 
regional leaders through media exposure builds trust and allows for an ongoing 
relationship.”  
Andrew Bray, National Director, RE-Alliance 
 
"While many of us are toiling away wondering how best to shape hearts and minds, The 
New Joneses are already doing it. Tamara's ability to generate cut through content that 
genuinely achieves cognitive shifts on climate and energy is an inspiration."  
Tim Lamacraft, Smart Energy Council Media Manager. 
  
"For organisations like Rewiring Australia, with small comms budgets, The New Joneses are 
an invaluable partner. They deliver high-quality, engaging content—at no cost—that helps 
us share powerful, positive stories. Their work makes it easy for us to amplify the message 
of a clean energy future." 
Caitlin Chang Rewiring Australia 
  
 “It is great to see high quality content, like The New Joneses, about real people, who are 
the most powerful and persuasive messengers for the urgent need to transition to clean, 
renewable energy. The CANA network of 160 groups has a huge reach, so having free access 
to quality shareable content like TNJ, can be valuable and impactful.”  
Kathryn McCallum, Climate Action Network Australia 
  
"For nearly 15 yrs Tamara + The New Joneses have been at the visible forefront of Australia's 
energy transition. Tamara and The New Joneses have brilliantly worked their way into 
Australian homes, showing what sustainable, renewable, energy efficient, all-electric living 
looks like. Tamara’s ability to communicate complex issues in an engaging, practical way, 
sets her apart. Bravo” 
Tina Perinotto, Managing Editor & Publisher The Fifth Estate  
 
“I’ve had the privilege of supporting The New Joneses for several years now and I am blown 
away by what Tamara and her team of sharp-wits can produce on a budget to awaken the 
sleepy minds of Mr and Mrs Joe Average as to where the world needs to head in order for 
our species to survive. 
Growing up in Gippsland - home of intensive logging and brown coal - I know first hand how 
hard it can be to change ignorant attitudes, and through The New Joneses clever, funny, 
and heartfelt visitations and interviews I can now see an emerging and empowering Shift 
For Good.  Support them if you can.” 
 Rose Gilder, Australian Environmental Grant Makers Network 
 



 
 
 

 
 
 
 
 
 
 
 
 



 
 
 
We researched, produced and distributed 4 new national films and 5 highlight reels: 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
WE HAD “TOADIE” FROM “NEIGHBOURS” AS HOST, BRINGING NEW EYEBALLS TO RENEWABLES 

 
 



 
 
 
AEMO (Australian Energy Market Operator) requested use of Good Neighbours on their website. 

 

 
Good Neighbours being shared by climate, community and renewable groups through their channels. 

 
 

 
 
SOLAR CITIZENS sharing to 200,000 audience through EDMS and social media 

 



 

 

 
 
 
 
SCHOOLS NATIONAL CURRICULUM GUIDE FOR 2025 
COOL.org is using 2 of our new films as free resources to align with their school curriculum resources. 

 
 

 



 
 

 
 

 

 
 
 
 
SELECTED POSITIVE RURAL/REGIONAL MEDIA COVERAGE 



 
 

 

 
 

 

 
 
 
 

 



 

 

 
https://www.theillawarraflame.com.au/news/good-neighbours-become-good-friends 
 
 
 
 
 
 
 
 

 



 

 



 



 
 

 

 
 
 
 

 



 

 
 
 

 



 
 

 

 

 

 
 
 
 
 
 



 

 

 
 
We’re live on CH31 community TV streaming service 

 
 
 
 
Our content used by TALBOT MILLS RESEARCH to gauge attitudes to renewables  



 
 
CHAMPIONED BY RE-ALLIANCE,  THE CONTENT WAS SHARED THROUGH CANA  
(climate action network australia) inviting them to use and share the content free through their channels. 
 

 
 
COMMS DECLARE sharing to their database 

 



 
 
MOMENTUM ENERGY SHARING THE SERIES ON THEIR WEBSITE 
 

 
 
 
 
 
 



 
 
 
 
 
 

 
We worked with Re-Alliance, who used TNJ s4 regional stories as media hook to respond to the select 
committee inquiry on energy planning 
 

 

 
 
 
 



 

 
Doctors for Environment Australia requested use of films for forums and community events. 

 
 
From Dimity (episode hero): “It’s so useful to have this resource to communicate my position so easily” 

 
 
CLIMATE MEDIA CENTRE 
using The New Joneses images for their Australia's Lightbulb Moment report. 
 
FRONTRUNNER PROMOTING TO THEIR AUDIENCE 

 

 
 



 
STAR OF THE SOUTH using TNJ content through their channels 

 
 
 
Energy NFP and community groups using TNJ content through their channels 

 

 

 
 



 

 

 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
https://www.indianlink.com.au/inspiring-a-greener-future-tamara-dimattina/ 
 

 
 
Talking Renewables on The Design Files (Australia’s most popular design blog) 

 
 

 
 



 

 

 
 

 

 
GETTING TO THE WO/MAN ON THE STREETS: 

 
 
 
 



 
 
Thanks to OUR SUPPORT CREW: 
We created season 4 with support from Boundless,  Momentum Energy, Jaramas Foundation, Warrowing 
Fund, Polestar, Documentary Australia Foundation and Screen Australia. 


